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August 06, 2003
Dear Me. Marlene 5. Dortch:
RE: CG Docket No. 02-278

As member of the NATIONAL ASSOCIATION OF REALTORS® (NAR), I am writing to convey my
wholehearted support for MAR & Request for Emergency Stay of Facesimile Advertiesement
Rules in the above referenced docket. The FCC = unexpected decision to remove the
egtabliszshed buziness relationship exception from the unsclicited fax advertiszements
rules severely interferes with my day-to-day business as a real estate professional.
Furthermore, the rules hinder the types of communication that my natlional, state and
looal REALTOR® asscciatione routinely send via facsimile, including information on
conventions or continuing education classes, which is a benefit that I expect as a
dues paying member.

NAR in its Request for Emergency Stay of Facsimile Advertizement Rules has ocutlined
the detrimental impact that these rules will have on its over 900,000 members and on
the cperaticnz of over 3.5 milllion prefessionals in the real estate industry. I echo
NAR = position and emphasize that it will be extremely diffiocult to obtain the
required written consent to send faxes to my customers, vendors and real estate
colleagues in the timeframe set by the FCC. It will alsoc be difficult for my local
board, state assoociation, and national aegociation te seek and obtain written consent
from their respective membership in less than thirty day=, in orxrder toc prevent an
interruption in their ability to fax important informaticn about upcoming conferencesg,
promoticns and other events. As a REALTOR® member, I rely on this timely and
effective m2ans of communication. It is unreascnable te think that an association can
geek and obtain congent from almest 1 million membere by August 25, 2003 .

Today, there are over 2 million U.S. homeg in the gales pipeline. Communicating wvia
facsimiles is instrumental to ensuring a timely and successful transaction. Aan
effective date of August 25, 2003, can potentially delay the majority of these
transaotione. To eecure the appropriate written ocneent will esignificantly impact
homebuyers and home sellers ability to move promptly in highly competitive housing
markets. It will take time to adapt to this new requirement; businesszes will have to
amend current practices to gain this new consent from consumers and vendors.

It is in this regard that I urge the FCC tc stay the effective date of the
unanticipated and unprecedented fax rules for one year so that the required written
congent form can be incorporated intc the annual dues billing cycle. This is the most
effective method for providing express written conszent te HAR and my state and local
REALTOR® associations. The stay is also eszsentlal in order to institute the required
compliance procedures for fax communications with my cliente and other businesses to
ensure minimal disruptions in real estate transactions.

Thank you for your attention and ceonsideratior in this matter.
Sincerely,
Karen Breen Elia

2143 North Nordica
Chicago, IL 60707-3232
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August 06, 2003
Dear Ms. Marlene S. Dortch:
RE: CG Docket Ho. 02-278

As member of the NATIONAL ASSOCIATION OF REALTORS® (NAR), I am writing to convey my
wholehearted support for NAR e Request for Emergency Stay of Facsimile Advertisement
Rules in the above referenced docket. The FCC s unexpected decision to remove the
established businegs relationship exception from the unzolicited fax advertisements
rules severely interferes with my day-to-day business as a real estate profeasional.
Furthermore., the rules hinder the types of communication that my natlional, state and
local REALTOR® amscolatione routinely €end via faceimile, inoluding information on
conventions or continuing education classes, which is a benefit that I expect as a
dues paying member.

NAR in its Request for Emergency Stay of Facsimile Advertisement Rules has outlined
the detrimental impact that these rules will have on its over 900,000 members and on
the operations of over 3.3 million professionalz in the real estate industry. I echo
HAR g pesition and emphasize that it will be extremely difficult to obtain the
required written consent to send faxes to my customers, vendors and real estate
colleagueg in the timeframe set by the FCC. It will alsc be difficult for my local
board, state asscciation, and naticnal asecoiation to =eek and obtain written consent
from their rezpective membership in less than thirty days, in order to prevent an
interruption in their ability to fax important information about upcoming conferences.
promoticns and other events. As a REALTOR® member, I rely on this timely and
effective means of commnication. It is unreasonable to think that an association can
geek and cbtain consent from almoet 1 million members by August 25, 2003 .

Today. there are over 2 million U.S. homesg in the gales pipeline. Commnicating via
facaimilea is inatrumental to ensuring a timely and successful transaction. An
effective date of August 25, 2003, can potentially delay the majority of these
transactione. T¢ secure the appropriate written congent will significantly impact
homebuyers and home sellers ability to move promptly in highly competitive housing
markets. It will take time to adapt to this new requirement; busineszes will have to
amend current practices to gain this new consent from conaumers and vendors.

It ie in this regard that I urge the FCC to stay the effeotive date of the
unanticipated and unprecedented fax rules for one year so that the required written
consent form can be incorporated into the annual duesg billing cycle. This is the most
effective method for providing express written consent to NAR and my state and local
REALTCR® associations. The stay is alsc essential in order to institute the required
compliance procedures for fax communications with my oliente and other businesses to
ensure minimal disruptions in real estate transactions.

Thank you for your attention and consideration in this matter.
Sincerely.
Patricia Wadsworth

317 8. Jackson St.
Beverly Hills, FL 34465-4072
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Auqust 07, 2003
Dear Mez. Marlene S. Dortoh:
RE: CG bocket No. 02-278

As member of the NATIONAL ASSOCIATION OF REALTORS® (HAR), I am writing to convey my
wholehearted support for NAR & Request for Emergency Stay of Faosimile Advertizement
Rulez in the above referenced docket. The FCC s unexpected decision to remove the
egstabligshed business relationship exception from the unsolicited fax advertizements
rules severely interferes with my day-to-day bus=inesa as a real estate professional.
Furthermore. the rules hinder the types of communication that my national, state and
local REALTOR® aesoociatione routinely send via faceimile, inoluding information on
conventions or continuing education classes, which iz a benefit that I expect as a
dueg paying member.

NAR in its Request for Emergency Stay of Facsimile Advertisement Rulez has outlined
the detrimental impact that these rules will have on ita over 500,000 members and on
the operationeg ¢f cover 3.5 million profezsionals in the real estate Iindustry. I echo
HAR s position and emphaeize that it will be extremely diffioult toc cbtain the
required written consent to send faxes to my customers, vendors and real estate
colleagueg in the timeframe set by the FCC. It will also be difficult for my loecal
board, state asacociation, and national aseociation to seek and obtain written consent
from their respective membership in less than thirty days. in order to prevent an
interruption in their ability to fax important information about upcoming conferences,
promoticns and other events. As a REALTOR® member, I rely con this timely and
effective meansz of communication. It is unreasonable to think that an association ean
geek and obtain censent from almoet 1 million membere by August 25, 2003 .

Today., there are cver 2 million U.S. homes in the sales pipeline. Communicating wvia
facaimilea is instrumental to ensuring a timely and succesaful transaction. An
effective date of August 25, 2003. can potentlally delay the majority of these
transactions. To secure the appropriate written consent will significantly impaot
homebuyers and home sellers ability to move promptly in highly competitive housing
marketg. It will take time to adapt to thig new requirement:; buszinesszez will have to
amend current practices to gain this new consent from conszumers and vendors.

It ie in this regard that I urge the FCC to etay the effective date of the
unanticipated and unprecedented fax rules for one year so that the required written
congent form can be incorporated into the annual dues billing cycle. This is the most
effective method for providing express written consent to NAR and my state and local
REALTOR® asszociations. The stay is alzo esgentlal Iin order to institute the required
compliance procedures for fax communicatione with my olients and other businesses to
ensure minimal disruptions in real estate transactions.

Thank you for your attention and consideration in this matter.
Sincerely,
Pat Eubank

14860 Lee Highway
Buchanan, VA 24066-4987
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August 07, 2003
Dear Ms. Marlene S. Dortch:
RE: CG Docket No. 02-278

Az member of the NATIONAYL, ASSOCIATION OF REALTORS® (HAR), I am writing to convey my
wholehearted support for NAR s Request for Emergency Stay of Faceimile Advertizement
Rules in the above referenced docket. The FCC s unexpected decision to remove the
established business relationship exception from the unseclicited fax advertisements
rules severely interferes with my day-to-day business as a real estate professional.
Furthermore, the rules hinder the types of communication that my natiomal, state and
local REALTOR® aggociations routinely send via facsimile, inoluding informaticn on
conventions or continuing education classes, which ie a benefit that I expect as a
dues paying member.

NAR in its Request for Emergency Stay of Facsimile Advertisement Rulez hag outlined
the detrimental impact that these rules will have on its over 900,000 members and on
the operations of over 3.5 million professionals in the real estate 1ndustry. I echo
HAR s poeition and emphasize that it will be extremely diffioult to obtain the
required written consent to send faxes to my customers, wvendors and real estate
colleagues in the timeframe set by the FCC. It will alsec be difficult for my local
board, state assooiation, and national aerscciation to seek and obtain written oconeent
from their respective membership in lesz than thirty days, in order to prevent an
interruption in their ability to fax important infermation about upcoming conferences,
promotions and other events. As a REALTOR® member, I rely on this timely and
effective means of communication. It is unreascnable te think that an associatien can
seek and obtain coneent from almost 1 million members by August 25, 2003 .

Teday, there are over 2 million U.S. homes in the zalez pipeline. Communicating wia
facsimiles iz instrumental to ensuring a timely and successful transaction. &an
effective date of August 25, 2003, can potentially delay the majority of these
transactions. To seoure the appropriate written oconsent will significantly impaot
homebuyers and home sellers ability to meve promptly in highly competitive housing
marketg. It will take time to adapt to this new requirement; buzinesses will have to
amend current practices to gain this new consent from consumers and vendors.

It is in this regard that I urge the FCC tec stay the effective date of the
unanticipated and unprecedented fax rules for one year so that the required written
consent form can be incorporated into the annual dues billing cycle. This is the most
effective method for providing express written consent to HAR and my state and local
REALTOR® aszsociations. The stay is alsc essential in order to institute the required
compliance procedures for fax communications with my clients and other businesses to
ensure minimal disruptionz in real estate transactions.

Thank you for your attention and consideratien in this matter.
Sincerely,
Karl pilat

57970 Van Dyke
washington. MI 48054-2883
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August 06, 2003
Dear Me. Marlene S. Dortoh:
RE: CG Docket No. 02-278

As member of the NATIONAL ASSO0CIATION OF REALTORS® (NAR), T am writing to convey my
wholehearted suppert for NAR = Request for Emergenoy Stay of Faosimile Advertisement
Rules in the above referenced docket. The FCC s unexpeoted decizion to remove the
established business relationship exception from the unselicited fax advertisements
rules severely interferes with my day-to-day business aa a real estate professional.
Furthermecre. the rules hinder the types of communication that my natiocnal, =tate and
looal REALTOR® agsocoiations routinely send via faceimile, including information on
conventions or continuing education classes, which is a benefit that I expect as a
dues paying member.

HAR in its Request for Emergency Stay of Facsimile Advertisement Rules has cutlined
the detrimental impact that these rules will have on its over %00.000 members and on
the operations cof over 3.5 million professionals in the real estate industry. I echo
HAR £ poeition and emphasgize that it will be extremely diffiocult to obtain the
required written consent to send faxex to my customers, vendors and real estate
colleaques in the timeframe set by the FCC. It will also be difficult fer my local
board, state asscoiation, and national aescciation to seek and obtain written consent
from their respective membership in lesz than thirty days, in order to prevent an
interruption in their ability to fax important information about upcoming conferences.
promotions and other event=. As a REALTOR® member, I rely on this timely and
effective means of communlcation. It is unreascnable to think that an assoclation can
geek and obtain oconsent from almoet 1 million members by August 25, 2003

Today. there are over 2 million U.S. homesz in the zales pipeline. Communieating via
facsimiles is instrumental to ensuring a timely and successful transaction. an
effective date of August 25, 2003, can potentially delay the majority of these
trangactions. To esecure the appropriate written consent will significantly impaot
homebuyers and home sellers ability to move promptly in highly competitive housing
marketz. It will take time to adapt to this new requirement: businesses will have to
amend current practices to gain this new consent from conaumers and vendors.

It ie in this regard that I urge the FCC to estay the effeoctive date of the
unanticipated and unprecedented fax rules for one year =o that the required written
consent form can be incorporated into the annual dues billing cycle. This is the most
effective method for providing express written consent to NAR and my state and local
REALTOR® assoclations. The stay 1= also essential in order to institute the required
compliance procedures for fax communications with my clientes and other businessee to
ensure minimal disruptions in real estate transactions.

Thank you for your attention and consideration in this matter.
Sinocerely.

Tim Curran

Realtor

295 Douglass Street
S5an Francisco, Ca 94114-2424
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August 07, 2003
Dear Msz. Marlene S. Dortoh:
RE: CG Docket No. 02-278

As member of the NATTONAL ASSOCIATION OF REALTORS® (NAR), I am writing to convey my
wholehearted support for NAR = Requeet for Emergency Stay of Faoeimile Advertisement
Rules in the above referenced docket. The FCC s unexpected decision to remove the
established business relationsgship exception from the ungolicited fax advertizements
rules severely interferes with my day-to-day business as a real estate professional.
Furthermore, the rules hinder the types of communication that my natlonal. ztate and
local REALTOR® associations routinely send via faosimile, including informaticn on
conventions or continuing education classzes, which is a benefit that I expect az a
dues paying member.

NAR in its Request for Emergency Stay of Facesimile Advertisement Rulez has outlined
the detrimental impact that these rules will have on its over 900,000 members and on
the operations of over 3.5 million professionals in the real estate Iindustry. I echo
NAR B poeition and emphasize that it will ke extremely difficult to obtain the
required written consent to send faxes to my customers, vendors and real estate
colleagues in the timeframe set by the FCC. It will also be difficult for my local
board, state association, and national association to seek and cbtain written consent
from their reszpective membership in less than thirty days. in order to prevent an
interruption in their ability to fax important information about upcoming conferences.
promotions and other events. As a REALTOR® member, I rely cn this timely and
effective means of communication. It 1s unreaszonable to think that an association can
seek and obtain consent from almost 1 millien membere by August 25, 2003 .

Today, there are over 2 million U.S5. homes in the sales pipeline. Communicating via
facaimiles iz instrumental to ensuring a timely and succesaful transaction. &an
effective date of August 25, 2003, can potentlally delay the majority of these
transactions. To secure the appropriate written oconeent will eignificantly impact
homebuyers and home sellers ability to move promptly in highly competitive housing
markets. It will take time to adapt to this new requirement: businesses will have to
amend current practices to gain this new consent from consumers and vendors.

It is in thie regard that I urge the FCC to stay the effective date of the
unantigipated and unprecedented fax rules for one year so that the reguired written
consent form can be incorporated into the annual dues billing cycle. This iz the most
effective method for providing express written consent to NAR and my state and local
REALTOR® associatlons. The stay 1= also essential in order to institute the required
compliance procedures for fax communications with my olients and other businesses to
ensure minimal disruptions in real estate transactions.

Thank you for your attention and consideration in this matter.
Sincerely.,
Gerald Warren

2236 5 Sixth Street
Klamath Falls, OR 97601-3467
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August 07, 2003
Dear Mg. Marlene 5. Dortch:
RE: CG Docket No. 02-278

Az member of the NATIONAL ASSOCIATION OF REALTORS® (NAR)., I am writing to convey my
wholehearted support for NAR = Requeet for Emergency Stay of Facsimile Advertisement
Rules in the above referenced docket. The FCC s unexpected decision to remove the
established business relationship exception from the unsolicited fax advertisements
rules severely interferes with my day-tc-day businesa as a real estate professional.
Furthermore. the rules hinder the types of commnication that my national. state and
local REALTOR® associatione routinely send via facsimile, inoluding information on
conventions or continuing education classes, which is a benefit that I expect as a
dues paying member.

NAR in its Request for Emergency Stay of Facsimile Advertisement Rulez has outlined
the detrimental impact that these rules will have on ita over 900,000 members and on
the operations of over 3.5 milllon professionals in the real estate industry. I echo
HAR e peoeition and ewphagize that it will be extremely difficult to obtain the
required written consent to send faxes to my customers, vendors and real estate
colleagues in the timeframe zet by the FCC. It will alsoc be difficult for my loeal
board, state association, and naticonal aesociation to seek and obtain written consent
from their respective membership in less than thirty days, in order to prevent an
interruption in their ability to fax important information about upcoming conferences.,
promotions and other events. As a REALTOR® member, I rely con this timely and
effective means of commnication. It is unreasonable to think that an association can
seek and obtain consent from almeost 1 million members by August 25, 2003 .

Taoday. there are over 2 million U.S. homeg in the zales pipeline. Communicating via
facaimiles is instrumental to ensuring a timely and successful transaction. An
effective date of August 25, 2003, can potentlally delay the majority of these
transactions. Tc secure the appropriate written congent will significantly impact
homebuyers and home =zellers ability to move promptly in highly competitive housing
marketg. It will take time to adapt to this new requirement: buginesses will have to
amend current practices to gain this new consent from consumers and vendors.

It ie in this regard that I urge the FCC to stay the effeoctive date of the
unanticipated and unprecedented fax rules for one year so that the required written
congent form can be incorporated intc the annual dues billing cycle. This is the moszt
effective method for providing express written consent to NAR and my state and local
REALTOR® assoclations. The stay 1s alsoc essential in order to institute the required
compliance procedures for fax communications with my olients and other businessges to
ensure minimal disruptions in real estate transactions.

Thank you for your attention and consideration in this matter.
Sincerely,
Walter Hammond

3900 Thomas Ave W
Minneapelis, MN 55412-1807
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August 06, 2003
Dear Me. Marlene S. Deortch:
RE: CG Docket No. 02-278

As member of the NATIONAL ASSOCIATION OF REALTORS® (HAR), I am writing to convey my
wholehearted support for NAR e Request for Emergenoy Stay of Faosimile Advertisement
Rules in the above referenced docket. The FCC s unexpected decision to remcve the
established business relationghip exception from the unsolicited fax advertisements
rules severely interferes with my day-to-day business as a real estate profeasional.
Furthermore. the rules hinder the types of communication that my national. state and
local REALTOR? agsooiations routinely send via faoeimile, inoluding information on
conventions or continuing education classes, which is a benefit that I expect as a
dues paying member.

NAR in its Request for Emergency Stay of Facsimile Advertizement Rules has ocutlined
the detrimental impact that these rules will have on ita over 900,000 members and on
the operations of over 3.5 million professionals in the real estate industry. I echo
NAR £ poegition and emphasize that it will be extremely diffioult to obtain the
required written consent tc send faxes to my customers, vendor= and real estate
colleagues in the timeframe szet by the FCC. It will also be difficult for my local
board, etate asscoiation, and naticnal asscoiation to seek and cbtain written consent
from their respective membership in lesz than thirty day=., in order to prevent an
interruption in their ability to fax important information about upcoming conferences,
promotions and other events. As a REALTOR® member, I rely on this timely and
effective means of communication. It 1z unreasonable to think that an asz=ociation can
seek and obtain consent from almost 1 million members by August 25, 2003 .

Today., there are over 2 million U.S. homes in the sales pipeline. Communicating via
facsimiles iz instrumental to ensuring a timely and successful transaction. Aan
effective date of August 25, 2003, ¢an potentially delay the majority of these
transacotions. To seoure the appropriate written coneent will significantly impact
homebuyers and home sellers ability to move promptly in highly competitive housing
markets. It will take time tc adapt to this new requirement:; businesses will have to
amend current practices to gain this new consent from consumers and vendors.

It ie in thie regard that I urge the FCC to stay the effeotive date of the
unanticipated and unprecedented fax rules for one year so that the required written
congent form can be incorporated into the annual dues billing cycle. This is the most
effeetive method for providing express written oconsent to NMAR and my state and local
REALTOR® associations. The stay is also essential in order to institute the required
compliance procedures for fax communicationg with my olients and other businesees to
ensure minimal disruptions in real estate transactions.

Thank you for your attention and consideration in this matter.
Sincerely,
Mark Huddleston

913 E. Country Club Blvd.
Big Bear City. CA 92314-9049
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August 07, 2003
Dear Ms. Marlene S§. Dortch:
RE: CG Docket No. 02-278

As member of the NATIONAL ASSCCIATION OF REALTORS® (HAR), I am writing to convey my
wholehearted support for NAR & Request for Emergenoy Stay of Faoeimile Advertisement
Rules in the above referenced docket. The FCC s unexpected decision to remove the
established businessz relationship exception from the unsolicited fax advertizements
rules severely interferes with my day-to-day business as a real estate professional.
Furthermore. the rules hinder the types of communication that my national, state and
loocal REALTOR® agsociatione rcoutinely send via faosimile, inoluding information on
conventions or continuing education clasees, which is a benefit that I expect as a
dues paying member.

NAR in its Request for Emergency Stay of Facsimile Advertizement Rulez has outlined
the detrimental impact that these rules will have on its over 900,000 members and on
the cperations of over 3.5 milllon professicnals in the real estate lndustry. I echo
NAR e poeition and emphaeize that it will be extremely diffioult to obtain the
required written consent to send faxes to my customers, vendors and real estate
colleaguez in the timeframe et by the FCC. It will als=o be difficult for my local
board, state association, and national aescciation to seek and obtain written consgent
from their respective membership in less than thirty days, in order to prevent an
interruption in their ability to fax important information about upcoming cenferences,
promotions and other eventa. As a REALTOR® member, I rely on this timely and
effective means of communication. It i= unreascnable to think that an assoclation can
seek and obtain oconsgent from almost 1 million members by Auguet 25, 2003 .

Today. there are over 2 million U.S. homes in the zales pipeline. Communicating via
facsimiles is inatrumental to ensuring a timely and succesaful transaction. Aan
effective date of Augqust 25, 2003, can potentially delay the majority of these
traneaotions. To seocure the appropriate written oongent will significantly impact
homebuyers and home sellers ability to move promptly in highly competitive housing
markets. It will take time to adapt to this new requirement; busineszses will have to
amend current practices to gain this new conaent from consumers and vendors.

It is in this regard that I urge the FCC to stay the effeotive date of the
unanticipated and unprecedented fax rules for one year sc that the required written
congent form can be incorporated into the annual dues billing cyecle. This is the most
effective method for providing express written consent tc NAR and my state and local
REALTOR® assoclations. The stay is also ezsential in order to institute the required
compliance proocedures for fax communications with my clients and other businesses to
ensure minimal disruptions in real estate transactions.

Thank you for your attention and consideraticn in this matter.
Sincerely,
Sara Nabours

10312 Chinaberry Dr.
El Pasc, TX 79925-7716
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Augqust 07, 2003
Dear Ms. Marlene S. Dortch:

RE: CG Docket No. 02-278

As mwember of the NATIOHAL ASSOCIATION OF REALTORS® (NAR), I am writing to convey my
wholehearted support for MAR & Request for Emergenoy Stay of Faceimile Advertisement
Rules in the above referenced docket. The FCC = unexpected degision to remove the
establizhed businesz relationghip exception from the unsolicited fax advertiszements
rules severely interferes with my day-to-day business asm a real estate professional.
Furthermore., the rules hinder the types of communication that my national. state and
local REALTOR® associations routinely send via faoeimile, including information on
cocnventions or continuing education classes, which is a benefit that I expect as a
dues paying member.

HAR in its Request for Emergency 5tay of Facsimile Advertizement Rules has outlined
the detrimental impact that these rules will have on its over %00,000 members and on
the operations of over 3.5 million professzionals in the real estate industry. I echo
NAR & poeition and emphasize that it will be extremely difficult to obtain the
required written consent to send faxe= to my customers, vendors and real estate
colleagues in the timeframe =et by the FCC. It will also be difficult for my local
board, etate assocciation., and national asgociation to =eek and obtain written oconsent
from their respective membership in less than thirty days., in order to prevent an
interruption in their ability to fax important information about upcoming conferences,
promoticns and other events. As a REALTOR® member, I rely on this timely and
effective means of communication. It is unreasonable to think that an association can
seek and obtain consent from almost 1 million membere by Auqust 25, 2003 .

Today. there are over 2 million U.S. homes in the sales pipeline. Communicating wvia
facsimiles is instrumental to ensuring a timely and succesaful transaction. An
effective date of Augquet 25, 2003, can potentially delay the majerity of these
transactions. To =secure the appropriate written cconsent will significantly impact
homebuyers and home sellers ability to move promptly in highly competitive housing
markets. It will take time to adapt to this new requirement; businesses will have to
amend current practices to gain this new consent from consumers and vendersa.

It ie in thie regard that I urge the FCC to stay the effeoctive date of the
unanticipated and unprecedented fax rules for one year so that the reguired written
congent form can be incorporated into the annual dues billing cycle. This is the most
effective method for providing express written consent to NAR and my state and local
REALTOR® as=ociaticns. The stay i= alsc essential in order to institute the required
compliance proocedures for fax communications with my olients and other businesses to
ensure minimal disruptions in real estate transactions.

Thank yocu for your attention and consideration in this matter.
Sincerely,
James Williams

6630 Charter Hills Rd
Charlotte., NC 28277-0410
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August 06, 2003
Dear Ms. Marlene S. Dortoch:
RE: CG Docket No. 02-278

Az member of the NATIONAL ASSOCIATION OF REALTORS® (NAR), I am writing to convey my
wholehearted support for NAR = Requeet for Emergency Stay of Faceimile Advertisement
Rules in the above referenced docket. The FCC s unexpected decision to remove the
established business relationship exception from the unsolicited fax advertisements
rules severely interferes with my day-to-day business as a real estate professional.
Furthermore, the rules hinder the types of communication that my national. state and
local REALTOR® asgociations routinely send via faosimile, inoluding information on
conventions or continuing education classes, which is a benefit that I expect as a
dues paying member.

NAR in its Request for Emergency Stay of Facsimile Advertisement Rulez has cutlined
the detrimental impact that these rules will have on its over 900,000 members and on
the operations of over 3.5 million professionals in the real estate industry. I echo
HAR & position and emphaeize that it will be extremely difficult to obtain the
required written consent to send faxes to my customers, wvendors and real estate
celleagues in the timeframe set by the FCC. It will also be difficult for my local
becard, etate assocoiation, and national association to =eek and obtain written oconsent
from their respective membership in less than thirty days, in order to prevent an
interruption in their ability to fax important information about upcoming conferences.
premetions and other eventa. As a REALTOR® member, I rely on this timely and
effective means of comminication. It is unreasonable to think that an assoclation can
seek and obtain consent from almoet 1 millicn membere by August 25, 2003 .

Today. there are over 2 million U.S. homes in the sales pipeline. Commnicating via
facsimiles is instrumental to ensuring a timely and successaful transaction. An
effective date of August 25, 2003, can potentially delay the majority of these
traneactions. To secure the appropriate written consent will significantly impaot
homebuyers and home sellers ability tc move promptly in highly competitive housing
marketg. It will take time to adapt to this new requirement; businesses will have to
amend current practices to gain this new consment from consumers and vendeors.

It ie in this regard that I urge the FCC to stay the effective date of the
unanticipated and unprecedented fax rules for one year so that the required written
acnsent form can be incorporated into the annual dues billing cycle. This is the most
effective method for providing express written consent to NAR and my state and local
REALTOR® assoclations. The stay is also essential in order to institute the required
compliance procedures for fax communicatione with my oliente and other busines=sez to
ensure minimal disruptionz in real estate transactions.

Thank you for your attentien and consideration in this matter.
Bincerely,
Susan Goetze

7263 E Whispering Wind Dr
Scottedale, AZ 85255-2717
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August 07, 2003
Dear Me. Marlene S. Dortoh:
RE: G Docket No. 02-278

As member of the NATIONAL ASSOCIATION OF REALTORS® (MAR). I am writing to convey my
wholehearted support for NAR s Request for Emergency Stay of Faosimile Advertieement
Rules in the above referenced docket. The FCC s unexpected decision to remove the
established business relationship exception from the unszolicited fax advertizements
rules severely interferes with my day—to-day business as a real estate professional.
Furthermore, the rules hinder the typesz of communication that my natiecnal. state and
looal REALTOR® asscoiations routinely send via faoeimile, including information on
conventions or continuing education classes, which is a benefit that I expect as a
dues paying member.

HAR in its Request for Emergency Stay of Facsimile Advertisement Rules has outlined
the detrimental impact that these rules will have on its over 900,000 members and on
the operations of over 3.5 milllon professionals in the real estate industry. I echo
HAR e position and emphasize that it will be extremely diffioult to obtaim the
required written consent to send faxes to my customers, vendors and real estate
colleagues in the timeframe set by the FCC. It will also be difficult for my local
board, state asscoiation. and naticnal assocoiation to =eek and obtain written consent
from their respective membership in less than thirty days, in order teo prevent an
interruption in their ability te fax important information about upcoming conferences.
promotions and other events. Aa a REALTOR® member, I rely on this timely and
effectlve means of communication. It is unreasonable to think that an association can
seek and obtain consent frem almest 1 million members by August 25, 2003 .

Today. there are over 2 million U.S. homes in the zales pipeline. Commanicating via
faczimiles iz instrumental to ensuring a timely and succesaful transaction. An
effective date of August 25, 2003, can potentially delay the majerity of these
traneactione. To esecure the appropriate written oconsent will significantly impact
homebuyerz and home szellers ability to move promptly in highly competitive housing
marketg. It will take time to adapt to this new requirement: businesses will have to
amend current practices to gain this new consent from consumers and vendors.

It ie in thie regard that I urge the FUC to stay the effective date of the
unanticipated and unprecedented fax rules for one year so that the required written
congent form can be incorporated into the annual dues billing cycle. This is the most
effective method for providing express written consent to NAR and my state and local
REALTOR?® assoclations. The stay is also essential in order to institute the required
compliance proocedures for fax communicatione with my oliente and other bueinesses to
ensure minimal disruptions in real estate transactioms.

Thank ycu for your attention and consideration in thia matter.
Sincerely.
Martha Bailey

5701 W Interstate 40
Amarille, TX 79106-4619
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August 07, 2003
Dear Me. Marlene S. Dortoh:
RE: CG Docket No. 02-278

As member of the NATIONAL ASSOCIATION OF REALTORS® (HAR), I am writing to convey my
wholehearted eupport for MAR = Request for Emergenoy Stay of Faosimile Advertisement
Rules in the above referenced docket. The FCC s unexpected decision to remove the
eztablizhed businesz relationship exception from the unsolicited fax advertisements
rules severely interferes with my day—to-day business as a real estate professional.
Furthermore., the rules hinder the types of communication that my national, state and
local REALTOR® amgociatione routinely send via faosimile, inoluding information on
conventions or continuing education classes, which is a benefit that I expect as a
dues paying member.

NAR in its Request for Emergency 5Stay of Facsimile Advertisement Rulee haz ontlined
the detrimental impact that these rules will have on its over 900,000 members and on
the operations of over 3.5 million professionalszs in the real estate industry. I echo
NAR & position and emphasize that it will be extremely difficult to obtain the
required written consent to send faxes to my customers, vendors and real estate
colleagues in the timeframe set by the FCC. It will also be difficult for my local
board, etate aesociation, and national assoociation to eeek and obtain written consent
from their respective membership in less than thirty days, in corder to prevent an
interruption in their ability to fax impertant information about upcoming conferences,
promotions and other events. As a REALTOR® member, I rely on this timely and
effective means of communication. It 1= unreasonable to think that an association can
geek and obtain consent from almost 1 million members by August 25, 2003 .

Today, there are over 2 million U.S. homeg in the saleg pipeline. Communicating via
facasimiles is instrumental to ensuring a timely and succesaful transaction. An
effective date of August 23, 2003, can potentially delay the majority of these
traneaotions. To secure the appropriate written oconsent will significantly impaoct
homebuyers and home sellers ability to move promptly in highly competitive housing
marketg. It will take time to adapt to this new requirement; buszinesses will have to
amend current practices to gain this new consent from consumers and venders.

It ie in this regard that I urge the FPCC to etay the effeotive date of the
unanticipated and unprecedented fax rules for one year so that the required written
congent form can be incorporated into the annual dues billing cycle. This is the most
effective method for providing express written consent to NAR and my state and loecal
REALTOR® associations. The stay 1z alsc essential in order to institute the required
compliance prooedures for fax communicatione with my olients and other businesses to
ensure minimal disruptions in real estate transactions.

Thank you for your attention and consideration in this matter.
Sincerely,
Muriel Bijeau

1412 Hillbrow Lane
Raleigh, HC 27615-2861
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August 06, 2003
Dear Me. Marlene 5. Dortch:
RE: CG Docket No. 02-278

As member of the NATTONAL ASSCCIATION OF REALTORS® (NAR), I am writing to convey my
wholehearted support for NAR & Request for Emergency Stay of Faosimile Advertisement
Rules in the above referenced docket. The FCC = unexpected decision to remove the
established businesz relationship exception from the unscolicited fax advertisements
rules severely interferes with my day-to—day business as a real estate professional.
Furthermore. the rules hinder the types of ccmmunication that my national. state and
local REALTOR® asgociatione routinely send wvia faoeimile, inoluding information on
conventions or continuing education classzes, which is a benefit that I expect as a
dues paying member.

NAR in its Request for Emergency Stay of Facsimile Advertiszement Rules has outlined
the detrimental impact that these rules will have on its over 900,000 members and on
the operations of over 3.5 million professionals 1n the real estate industry. I echo
HAR s position and emphasize that it will be extremely diffiocult to obtain the
required written consent to send faxes to my customers, vendors and real estate
coclleagueg in the timeframe zet by the FCC. It will alszo be difficult for my local
board, state assoociation, and national aesociation to seek and obtain written coneent
from their reszpective membership in le=s than thirty days, in order to prevent an
interruptioen in their ability to fax important information about upceming conferences,
promotions and other events. As a REALTOR® member, I rely on this timely and
effective means of communication. It is unreasonable to think that an association can
seek and obtain consent from almost 1 million members by August 25, 2003 .

Today., there are over Z million U.S. homes in the zales pipeline. Communicating wvia
facsimiles is inatrumental to ensuring a timely and succeszful transacticen. an
effective date of August 25, 2003, can potentlally delay the majority of these
transactions. To secure the appropriate written oconsent will significantly impact
homebuyers and home sellers ability to move promptly in highly competitive housing
markets. It will take time to adapt to thiz new requirement: businesses will have to
amend current practices to gain this new consent from consumers and venders.

It ie in this regard that I urge the PCC to stay the effective date of the
unanticipated and unprecedented fax rules for one year so that the required written
conzent form can be incorporated into the annual dues billing oycle. This is the most
effective method for providing express written consent to HAR and my state and local
REALTOR® asgociations. The stay 1s also essential in order to institute the required
compliance procedures for fax communications with my cliente and other businesges to
ensure minimal disrupticns in real estate transactions.

Thank you for your attention and consideration in thia matter.
Einoerely,
Fred Nabati

3487 Beethoven Street
Los Angeles, CA 90066-2246
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Bugust 07, 2003
Dear Ms. Marlene §. Dortch:
RE: CG Docket No. 02-278

As member of the NRATTONAL ASSOCIATION OF REALTORS® (NAR), I am writing to convey my
wholehearted support for NAR s Request for Emergency Stay of Faoeimile Advertisement
Rules in the above referenced dockef. The FCC s unexpected decision to remove the
established business relationship exception from the unzoclicited fax advertizements
rules meverely interferes with my day-to-day business as a real eatate professional.
Furthermore, the rules hinder the types of commnication that my national, state and
local REALTOR® asscoiatione routinely eend via faceimile, including information on
conventicns or continuing education classzes=, which is a benefit that I expect as a
dues paying member.

HAR in its Request for Emergency Stay of Facsimile Advertisement Rulez has outlined
the detrimental impact that these rules will have on its over 900,000 members and on
the operationz of over 3.5 million professionals in the real estate industry. I echo
NAR e pesition and emphamsize that it will be extremely difficult to obtain the
required written cconsent to send faxe=s to my customers, vendors and real estate
colleagues in the timeframe set by the FCC. It will also be difficult for my local
board, estate asscciation, and national aseociation to =eek and obtain written consent
from their respective membership in less than thirty days, in order to prevent an
interruptiocn in their ability teo fax important information about upcoming conferences.
promotions and other events. As a REALTOR® member, I rely on this timely and
effective means of commuinication. It iz unreasonable to think that an association can
seek and obtain oconsent from almest 1 million members by August 25, 2003 .

Today. there are over 2 million U.S. homes in the szales pipeline. Communicating via
facsimiles is instrumental te ensuring a timely and successful transaction. An
effective date of August 25, 2003, can potentially delay the majority of these
tranzaotions. To secure the appropriate written ocongent will eignificantly impact
homebuyers and home sellers ability to move promptly in highly competitive housing
marketz. It will take time to adapt to this new requirement: businesgses will have to
amend current practices to gain this new consent from consumers and vendors.

It i= in thi= regard that I urge the FCC to stay the effective date of the
unanticipated and unprecedented fax rules for one year so that the required written
consent form can be incorporated into the annual dues billing cycle. This is the most
effective method for providing expreas written consent to NAR and my state and local
REALTOR® assoclations. The stay is alsc eszential in order to imstitute the required
compliance preocedures for fax communications with my oliente and other businesees to
ensure minimal disruptions in real estate transactions.

Thank you for your attention and consideration in this matter.
Sinverely,
ART ALLRED

335 W 50 N §E-8
VERNAL, UT 84078-2008
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Augqust 07, 2003
Dear Me. Marlene 5. Dortch:
RE: CG Docket No. 02-278

As member of the NATIONAL ASSOCIATION OF REALTORS® (NAR), I am writing to convey my
wholehearted support for NAR = Request for Emergency Stay of Faceimile Advertisement
Rules in the above referenced docket. The FCC s unexpected decision to remove the
establizhed business relaticnship exception from the unsolicited fax advertiszements
rules severely interferes with my day-to-day business as a real estate professional.
Furthermore. the rules hinder the types of communication that my national, state and
local REALTOR® associations routinely send via faceimile, inoluding information on
conventions or continuing education classes, which is a benefit that I expect as a
dues paying member.

NAR in its Reques=t for Emergency Stay of Faczimile Advertizement Rulez has outlined
the detrimental impact that these rules will have on ita over 900,000 members and on
the coperations of over 3.5 million profezzicnals in the real estate industry. I echo
HAR s position and emphasize that it will be extremely diffioult to cbtain the
required written consent to send faxe= to my customers, vendors and real estate
aclleagues in the timeframe set by the FCC. It will alsc be difficult for my local
board, state assogiation, and national assoociation to seek and obtain written consent
from their respective membership in less than thirty days, in order tc prevent an
interruption in their ability tc fax important information about upcoming conferences,
proemotions and other eventa. As a REALTOR® member, I rely on this timely and
effective means of communication. It is unreascnable to think that an association can
seek and obtain coneent from almoet 1 million members by August 25, 2003 .

Today. there are over 2 million U.S. homez in the zsales pipeline. Communicating via
facsimiles i= instrumental to ensuring a timely and succesaful transaction. An
effective date of August 25, 2003, can potentlially delay the majority of these
transactione. To eecure the appropriate written coneent will significantly impact
homebuyers and home sellers ability to move promptly in highly competitive housing
markets. It will take time to adapt to thiz new requirement: businesses will have to
amend current practices tc gain this new consent from consumers and vendors.

It ie in thie regard that I urge the FCC to stay the effeotive date of the
unanticipated and unprecedented fax ruleg for one year so that the required written
congent form can be incorporated into the annual dues billing cycle. This is the most
effective method for providing expreas written consent to NAR and my state and lecal
REALTCR® associations. The stay 1= alsc es=ential in order to inmstitute the required
compliance proocedures for fax communications with my clients and other bueinesses to
ensure minimal disruptions in real estate tran=actions.

Thank you for your attention and consideraticon in this matter.
Sincerely,
Clyde Goodbread

910 Socuth 14th Street
Fernandina Beh, FL  32034-2918
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August 06, 2003
Dear Ms. Marlene S. Dortch:
RE:z CG Docket No. 02-278

As member of the NATIONAL ASSOCIATION OF REALTORS® (NAR), I am writing to convey my
wholehearted support for NAR & Requeet for Emergency Stay of Faosimile Advertisement
Rules in the above referenced docket. The FCC s unexpected decision to remove the
established businezs relationship exception from the unsolicited fax advertisements
rules severely interferes with my day-to-day businesa as a real eatate professional.
Purthermore, the rules hinder the types of communication that my naticnal. state and
local REALTOR® asgociatione routinely send via faosimile, inoluding information on
conventions or continuing education classes, which is a benefit that I expect as a
dues paying member.

NAR in its Request for Emergency Stay of Facsimile Advertiszement Rules has outlined
the detrimental impact that these rules will have on its over 900,000 members and on
the operations of over 3.5 million professionals in the real estate industry. I echo
HAR & pceition and emphasize that it will be extremely diffioult to obtain the
required written consent to send faxes to my customers, vendors and real estate
colleagues in the timeframe set by the FCC. It will algo be difficult for my local
beoard, etate assooiation. and naticnal aescciation to seek and obtain written consent
from their respective membership in less than thirty days, in oxrder to prevent an
interruption in their ability to fax important infeormation about upcoming conferences.
promotions and other events. As a REALTOR® member, I rely on this timely and
effective means of commnicaticn. It ig unreascnable to think that an association can
seek and obtain coneent from almest 1 million membere by Auguet 25, 2003 .

Tcday. there are over 2 million U.5. homes in the zales pipeline. Communicating wvia
facsimiles is instrumwental to ensuring a timely and successful transaction. An
effective date of August 25, 2003, can potentially delay the majority of these
transactione. To secure the appropriate written ccnsent will signifiecantly impact
homebuyers and home sellersz ability to move promptly in highly competitive housing
markets. It will take time to adapt to this new requirement: businezzes will have to
amend current practices to gain this new conzent from consumers and venders.

It ie in thie regard that I urge the FCC to stay the effeotive date of the
unanticipated and unprecedented fax rules for one year so that the required written
consent form can be incorporated into the annual dues billing cyele. This is the most
effective method for providing express written consent to HAR and my state and local
REALTOR® associations. The stay 1s also essential in order to institute the required
compliance prooedures for fax communications with my oliente and other businesees to
ensure minimal disruptions in real estate transacticns.

Thank you for your attention and consideratien in this matter.
Sincerely.
Joan Murphy

1680 W. Main St
Greenwoced., IN 46142-1414
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Auqust 06, 2003
Dear Mse. Marlene 5. Dortoh:
RE: CG Docket No. 02-278

As wember of the NATIONAL ASSOCIATION OF REALTORS® (MAR)., I am writing to convey my
wholehearted support for NAR = Request for Emergenoy Stay of Faosimile Advertisement
Rules in the above referenced docket. The FCC 8 unexpected decision to remove the
established businessz relationship exception from the unsoclicited fax advertizements
rules severely interferes with my day-to-day business am a real estate professional.
Furthermore, the rules hinder the types of communication that my national. state and
local REALTOR? asecoiations routinely send via facosiwmile, inoluding information cn
conventions or continuing education clazses, which is a benefit that I expect az a
dues paying member.

HAR in its Request for Emergency Stay of Facsimile Advertisement Rules has outlined
the detrimental impact that these rules will have on its over 900,000 members and on
the operations of over 3.5 million professicnals in the real estate industry. I echo
NAR = poeition and emphaeize that it will be extremely diffioult to obtain the
required written consent to send faxes toc my customers, vendors and real estate
colleagues in the timeframe zet by the FCC. It will also be difficult for my local
board. state ageooiation, and national asscociation to seek and obtain written conmsent
from their respective membership in lesz than thirty days, in order to prevent an
interruptien in their ability to fax impcrtant infermation about upcoming conferences,
premotions and other events. As a REALTOR® member, I rely on this timely and
effective meansz of communication. It iz unreasconable to think that an association can
seek and obtain consent frem almoet 1 million membere by August 25, 2003 .

Today. there are over 2 million U.S. homes in the =zales pipeline. Communicating via
facsimiles is instrumental to ensuring a timely and succeassful transaction. An
effective date of August 25, 2003, can potentially delay the majority of these
transaotions. To secure the appropriate written oconeent will eignificantly impact
homebuyers and home sellers ability to move promptly in highly competitive housing
markets. It will take time to adapt to this new requirement: businesses will have to
amend current practices to gain this new consent from consumers and vendors.

It i= in this regard that I urge the FCC to stay the effeotive date of the
unanticipated and unprecedented fax rules for one year sc that the required written
consent form can be incorporated into the annual duez billing cycle. This is the most
effective method for providing express written consent to NAR and my state and local
REALTOR® assoclations. The stay is also eszentlal in order to institute the required
compliance prooedures for fax acommunications with my cliente and other businesses to
ensure minimal disruptions in real estate transacticns.

Thank you for your attention and consideration in this matter.
Sincerely,
Robert and Suzette Colvin

112 Wyndhaven Court
Johnstown, PA 15904-3736
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August 06, 2003
Dear Meg. Marlene S. Dortch:
RE: CG Docket No., 02-278

Az member of the NATIONAL ASSOCIATION OF REALTORS® (NAR)., I am writing to convey my
wholehearted support for MAR & Request for Emergency Stay of Faceimile Advertisement
Rules in the above referenced docket. The FCC s unexpected decision to remove the
established business relationship exception from the unsolicited fax advertiszements
rules severely interferes with my day-to-day businesa as a real estate professional.
Furthermore., the rules hinder the types of communication that my naticnal. state and
local REALTOR® asecciatione routinely send via faceimile., including information on
conventions or continuing education classes, which is a benefit that I expeot as a
duee paying member.

NHAR in its Request for Emergency Stay of Facsimile Advertizement Rules has outlined
the detrimental impact that these rules will have cn its over 900,000 members and on
the coperationz of over 3.5 milllon prcofesslionals in the real estate industry. I echo
HAR e peeition and emphasize that it will be extremely diffioult to obtain the
required written consent to send faxes to my customers, vendors and real estate
aolleagues in the timeframe set by the FCC. It will also be difficult for my local
board, state association, and naticnal aescoiation to seek and cbtain written conesent
from their respective membership in less than thirty days, in order toc prevent an
interruption in their ability to fax impertant informatien about upcoming conferences,
prometicna and other events. As a REALTOR® member, I rely on this timely and
effective means of comminicaticn. It i= unreasonable te think that an associaticon can
seek and obtain congent from almcet 1 million members by Auguet 25, 2003 .

Today, there are over 2 million U.S. homez in the zales pipeline. Communicating via
facsimiles is instrumental to ensuring a timely and succesaful transaction. An
effective date of August 25, 2003, can potentially delay the majority of these
transaotione. To eecure the appropriate written cconsent will significantly impaot
homebuyers and home sellers ability to move promptly in highly competitive housing
marketg. It will take time to adapt to this new requirement; businesses will have to
amend current practices toc gain this new consent from consumers and vendors.

It is in thie regard that I urge the FCC to stay the effeotive date of the
unanticipated and unprecedented fax rules for one year so that the required written
congent form can be incorporated intc the annual duex billing cycle. This iz the most
effective method for providing express written consent to NAR and my state and local
REALTOR® aszsociations. The stay is also esszential In order to institute the required
compliance procedures for fax communicatione with my clients and cther businesses to
ensure minimal disruptions in real estate transactions.

Thank you for your attention and consideration in this matter.
Sincerely.
Michael Edzards

203 Genessee Street
Medford, OR 97504-7100
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August 07, 2003
Dear Meg. Marlene 5. Dortch:
RE: CG Docket No. 02-278

As member of the NATIONAL ASSOCIATION OF REALTORS® (NAR), I am writing to convey my
wholehearted support for NAR s Request for Emergency Stay of Facsimile Advertisement
Rulez in the above referenced docket. The FCC s unexpected decision to remove the
established business relaticnship exception from the unsolicited fax advertizements
rules severely interferes with my day-to-day business as a real estate professional.
Furthermore, the rules hinder the types of communication that my national, state and
local REALTOR® associations routinely send via facsimile, including information on
conventions or continuing education classes, which is a benefit that I expect as a
dues paying member.

HAR in its Request for Emergency Stay of Facgimile Advertisement Rules has outlined
the detrimental impact that these rules will have on its over 900,000 members and on
the operaticns of over 3.5 million professionals in the real estate industry. I echo
NAR = peosition and emphasize that it will be extremely difficult to obtain the
required written consent te send faxes to my customersz, vendors and real estate
colleagues in the timeframe set by the FCC. It will also be difficult for my local
board, state aszszociation, and national aszgociation to seek and obtain written consent
from their respective membership in less than thirty days, in order to prevent an
interruption in their ability to fax important information about upcoming conferences,
promotions and other events. As a REALTOR® member, I rely on this timely and
effective means of communication. It i= unreasonable to think that an association can
seek and obtain consent from almeszt 1 million members by August 25, 2003 .

Today. there are over 2 million U.S5. homes in the szales pipeline. <{ommunicating via
faczimiles is instrumental to enguring a timely and successful transaction. An
effective date of August 25, 2003, can potentially delay the majority of these
transactionz, To secure the appropriate written consent will significantly impact
homebuyers and home sellers ability to move promptly in highly competitive housing
markete. It will take time to adapt to this new requirement; businesses will have to
amend current practices to gain thiz new consent frem consumers and vendors.

It iz in this regard that I urge the FCOC to stay the effective date of the
unanticipated and unprecedented fax rules for one year sco that the required written
consent form can be incorporated into the annual dues billing cycle. This is the most
effective method for providing express written consent to MAR and my state and lecal
REALTOR® associations. The stay is also essential in oxrder to institute the required
compliance procedures for fax communications with my clients and other businesses to
ensure minimal disruptions in real estate transactions.

Thank you for your attention and consideration in this matter.
Sincerely,
June Rodgers

2634 Thaxton Lane
Oakton, VA 22124-3020
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August 06, 2003
Dear Me. Marlene S. Dortch:
RE: CG Docket No. 02-278

As member of the NATIONAL ASSOCIATION OF REALTORS® (HAR), I am writing to convey my
whelehearted support for NAR s Request for Emergency Stay of Faceimile Advertisement
Rules in the above referenced docket. The FCC s unexpected decision to remove the
eztablished buszinesz relationship exception from the unsolicited fax advertisements
rules severely interferes with my day-to-day business as a real eatate professional.
Furthermore. the rules hinder the types of communication that my national. state and
loocal REALTOR® asecciations routinely send via faoeimile, inoluding information on
conventions or continuing education clazses, which is a benefit that I expect as a
dues paying member.

HAR in its Request for Emergency Stay of Facsimile Advertisement Rules has ocutlined
the detrimental impact that theae rules will have on ita over 900,000 members and on
the operations of over 3.5 million professionals in the real estate industry. I echo
HAR e poeiticn and emphasgize that it will be extremely diffioult to obtain the
required written conzent to s=end faxex to my customers, vendors and real estate
colleagques in the timeframe zet by the FCC. It will also be difficult for my local
board, state asscoiation, and national aeecociation to seek and obtain written consent
from their respective wmembership in less than thirty days., in order to prevent an
interruption in their ability to fax important information about upcoming conferences,
promoticons and other events. As a REALTOR® member, I rely on this timely and
effective means of communication. It 1s unreasonable to think that an association can
seek and obtain consent from almost 1 million membere by Angust 25, 2003 .

Today, there are over 2 million U.S. homes in the sales pipeline. Communicating via
facsimiles is instrumental to ensuring a timely and succesaful transaction. Aan
effective date of August 25. 2003, can potentially delay the majority of these
trangactions. To secure the appropriate written consent will significantly impaot
homebuyers and howe sellers ability to move promptly in highly competitive housing
markets. It will take time to adapt to this new requirement: buzinesses will have to
amend current practices to gain this new consent from consumers and vendors.

It is in this regard that I urge the FCC to stay the effective date of the
unanticipated and unprecedented fax rules for one year so that the required written
congent form can be incorporated into the annual dues billing cyele. This is the most
effective method for providing express written consent to NAR and my state and lecal
REALTOR® aszsociationsz. The stay is alsc essential in order to institute the required
compliance procedures for fax communications with my oliente and other businesses to
ensure minimal disruptions in real estate transactions.

Thank you for your attention and conaideration in this matter.
Sincerely,
ROBERT J. MAGDA

PO Box 100
n. vassalbere, ME 04962-0100
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August 06, 2003
Dear Ms. Marlene S. Dortoh:
RE: CG Docket Ne. 02-278

As member of the NATIONAL ASSOCIATION OF REALTORS® (HAR), I am writing to convey my
wholehearted support for HAR = Request for Emergency Stay of Facsimile Advertisement
Rules in the above referenced docket. The FCC = unexpected decisien to remove the
establighed business relationzhip exeeption from the unsclicited fax advertisements
rules severely interferes with my day-to-day business as a real estate professional.
Furthermore. the rules hinder the types of communication that my naticnal, state and
local REALTOR® asgociatione routinely send via facsimile, inocluding information on
conventions or continuing education classes, which is a benefit that I expect as a
dues paying member.

HAR in its Request for Emergency Stay of Facsimile Advertiszement Rules has outlined
the detrimental impact that these rules will have on its over 900,000 members and on
the cperations of over 3.5 million prefessionals in the real estate induztry. I echo
NAR e pceition and emphasize that it will be extremely difficult to obtain the
required written consent to s=end faxes to my customers, vendor® and real estate
colleagques in the timeframe set by the FCC. It will alsc be difficult for my local
board, state assoociation, and naticnal association to seek and obtain written consent
from their respective memberzhip in less than thirty days, in order to prevent an
interruption in their ability to fax important information about upcoming conferences,
promotions and other events. Az a REALTOR® member, I rely on this timely and
effective means of communication. It is unreasonable to think that an association can
geek and obtain oconsent from almeoet 1 million members by August 25, 2003 .

Today, there are over 2 million U.S. homes in the gales pipeline. Communicating via
facsimiles is instrumental toc ensuring a timely and successful transactien. An
effective date of August 25, 2003, can potentially delay the majority of these
traneactions. To eecure the appropriate written consent will significantly impaot
homebuyers and home sellers ability to move promptly in highly competitive housing
markets. It will take time to adapt to this new requirement: businesses will have to
amend current practices to gain this new consent from consumers and vendors.

It ie in this regard that I urge the FCC to stay the effective date of the
unanticipated and unprecedented fax rulez for one year so that the required written
congent form can be incorporated into the annual dues billing cycle. This is the most
effective method for providing express written consent to NAR and my atate and local
REALTOR® assoclations. The stay is also essential in order to institute the required
compliance proceduree for fax communioations with my clients and other businesee= to
ensure minimal disruptions in real estate transactions.

Thank ycu for your attention and consideration in this matter.
Eincerely,
GLORIA YOWELL

111 FOXGLOVE DRIVE
WINCHESTER ., VA 22602-7669



fug B7 26883 21:18:81 Via Fax -> FCC/0SEC 2824188187 1 TO Dear Ms. Marle Page 681 Of 881

Augqust 06, 2003
Dear Ms. Marlene 5. Dortoh:
RE: CG Docket No. 02-278

As member of the NATTONAL ASSOCIATION OF REALTORS® (NAR), I am writing to convey my
wholehearted support for MAR & Requeet for Emergency Stay of Faoeimile Advertieement
Rules in the above referenced docket. The FCC s unexpected decision to remove the
established business relationship exception from the unsolicited fax advertisements
rules severely interferes with my day-to-day business as a real eatate professional.
Furthermore, the rules hinder the types of communication that my naticnal. state and
logal REALTOR® asscoiations routinely send via faoeimile, inoluding information on
conventions or continuing education classes, which is a benefit that I expect as a
dues paying member.

NAR in its Request for Emergency Stay of Facsimile Advertisement Rules has ocutlined
the detrimental impact that these rules will have on its over 900,000 members and on
the operaticns of over 3.5 million profeszsionals in the real estate industry. I echo
HAR = position and emphasize that it will be extremely diffiocult to obtain the
required written consent to =end faxes to my customers, vendors and real estate
colleagues in the timeframe szet by the FCC. It will alzoc be difficult for my local
board, state assooiation, and natiocnal aesooiation to =eek and obtain written consent
from their respective membership in less than thirty days., in order to prevent. an
interruption in their ability to fax important information about upconming conferences,
promoticns and other events. As a REALTOR® member, I rely on thia timely and
effective means of communication. It is unreazonable to think that an assoeciation can
seek and obtain consent from almcst 1 million membere by August 25, 2003

Today, there are over 2 million U.S5. homes in the sales pipeline. Communicating via
facsimiles is instrumental te¢ ensuring a timely and succeaaful transacticn. An
effective date of August 25, 2003, can potentially delay the majority of these
transactions. To secure the appropriate written consent will significantly impact
homebuyers and home sellers ability to move promptly in highly competitive housing
markets. It will take time to adapt to this new requirement: busineszes will have to
amend current practices to gain this new censent from consumers and vendors.

It iz in this regard that I urge the FCC to stay the effective date of the
unanticipated and unprecedented fax rules for one year =c¢ that the required written
congent form can be incorporated intc the annual dues billing cycle. This is the most
effective method for providing express written consent to NAR and my state and local
REALTOR® associations. The stay is alzo essential in order to institute the required
compliance procedures for fax communications with my clientz and other busineeees to
ensure minimal disruptione in real estate transactions.

Thank you for your attention and consideration in this matter.
Sincerely,
james david odum

135 shannonviewdr
Gray. TN 37615-2712
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August 07, 2003
Dear Me. Marlene S. Dortch:
RE: CG Docket No. 02-278

As member of the NATIONAL ASSOCIATION OF REALTORS® (NAR), I am writing to convey my
wholehearted support for NAR s Request for Emergency Stay of Faosimile Advertisement
Rules in the above referenced docket. The FCC s unexpected decision to remove the
established business relationship exception from the unsclicited fax advertizements
rules severely interferes with my day-to-day businesa as a real estate professional.
Furthermore. the rules hinder the types of communication that my naticnal, state and
loocal REALTOR® associatione routinely send wvia faosimile, inoluding information on
conventions or continuing education classes., which iz a benefit that I expect as a
dues paying member.

NAR in its Request for Emergency Stay of Facsimile Advertisement Rules has outlined
the detrimental impact that these rules will have con its over 900,000 members and on
the operations of over 3.5 millicn professionals in the real estate 1ndustry. I echo
HAR & poeition and emphasize that it will be extremely difficult to obtain the
required written consent to send faxe=s to my customers, vendors and real estate
colleagues in the timeframe set by the FCC. It will alsc be difficult for my local
beard, state aegooiation, and national asscciation to seek and obtain written consent
from their respective membership in less than thirty days, in order to prevent an
interruption in their ability tec fax important infermation about upcoming conferences.
promotions and other eventa. As a REALTOR® member, I rely on this timely and
effective means of communication. It is unreasonable to think that an association can
zeek and obtain oconsent from almoet 1 million members by Augqust 25, 2003 .

Today. there are over 2 million U.S5. homes in the sales pipeline. Communicating wia
facsimiles is instrumental tc ensuring a timely and successful transaction. An
effective date of August 23, 2003, can potentially delay the majority of these
transactions. To eeocure the appropriate written consent will =ignificantly impaoct
homebuyers and home sellers ability to move promptly in highly competitive housing
marketg. It will take time to adapt to thiz new requirement: businesses will have to
amend current practices to gain this new consent from consumers and vendors.

It ie in this regard that I urge the FCC to stay the effective date of the
unantigipated and unprecedented fax rules for one year so that the required written
consent form can be incorporated intoc the annual dues billing cycle. This iz the most
effective method for providing express written consent to NAR and my state and local
REALTOR® associations. The stay i= also essential in order to inztlitute the required
compliance procedures for fax communicatione with my olients and other buginesees to
ensure minimal disruptions in real estate transactions.

Thank you for your attention and consideration in this matter.
Sincerely,
Harriett Udo-Ema

716 E. Ranch Rd
Gilbert., AZ 85296-3549
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August 06, 2003
Dear Ms. Marlene S. Dortoh:
RE: G Docket No. 02-278

As member of the NATIONAL ASSOCIATION OF REALTORS® (NAR), I am writing to convey my
wholehearted support for NMAR s Request for Emergency Stay of Faoeimile Advertigement
Rulez in the above referenced docket. The FCC s unexpected decision to remove the
established business relationship exception from the unsolicited fax advertisements
rules severely interferes with my day-to-day business as a real estate profesaiocnal.
Furthermore. the rules hinder the types of communication that my national. state and
leccal REALTOR® aseociatione routinely send wvia faoeimile, inoluding information on
conventions or continuing education classes, which is a benefit that I expect as a
duee paying member.

NAR in its Request for Emergency Stay of Facsimile Advertiszement Rules ha= cutlined
the detrimental impact that these rules will have on ita over 900,000 members and on
the operations of over 3.5 million professionals in the real estate industry. I echo
HAR s poeition and emphasize that it will be extremely diffioult to obtain the
required written consent tc send faxes to my customers, wendors and real estate
colleagues in the timeframe set by the FCC. It will also be difficult for my local
board, state asgocjiation, and national aesociation to meek and obtain written ooneent
from their respective membership in less than thirty days, in order to prevent an
interruption in their ability to fax important information about upcoming conferences.
promotiona and other events. As a REALTCR® member, I rely on this timely and
effective means of communication. It 1s unreasonable to think that an associaticn can
geek and obtain consent from almoet 1 million members by August 25, 2003 .

Today. there are over 2 million U.S5. homeg in the zales pipeline. <Communicating wvia
facaimiles is inztrumental to ensuring a timely and succesaful transacticn. 2an
effective date of August 25, 2003, can potentlally delay the majority of these
transactione. To secure the appropriate written coneent will eignificantly impact
homebuyers and home sellers ability toc move promptly in highly competitive housing
markets. It will take time to adapt to this new requirement:; businesses will have to
amend current practices to gain this new consent from consumers and vendors.

It ie in thie regard that I urge the FCC to stay the effeotive date of the
unanticipated and unprecedented fax rules for one year sc¢ that the required written
congent form can be incorporated into the annual duez billing cycle. This iz the most
effective method for providing express written consent to NAR and my state and local
REALTOR® assoclations. The stay is also esgzential In order to institute the required
compliance prooeduree for fax communiocations with my oliente and other businesses to
ensure minimal disruptions in real estate transactions.

Thank you for your attenticn and consideration in this matter.
Sincerely,
Mark Tooley

1000 5 Sherman Ave
Sicux Falls , 5D 57104-%336
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August 06, 2003
Dear Ms. Marlene S. Dortech:
RE: CG Docket No. 02-278

As member of the NATIONAL ASSOCIATION OF REALTORS® (NAR), I am writing to convey my
wholehearted support for NAR = Request for Emergency Stay of Faceimile Advertisement
Rules in the above referenced docket. The FCC s unexpected decision to remove the
established buginess relationship exception from the unsolicited fax advertiszements
rules =zeverely interferes with my day-to-day business as a real estate professional.
Furthermore. the rules hinder the types of communication that my national. state and
local REALTOR® aseocoiations routinely eend via faosimile, inoluding information on
conventions or continuing education classes, which is a benefit that I expect as a
dues paying member.

HAR in its Request for Emergency Stay of Facsimile Advertisement Rules has outlined
the detrimental impact that these rules will have on its over 900,000 members and on
the operations of over 3.5 million profeszsgionals in the real estate industry. I echo
HAR g position and emphasize that it will be extremely diffiocult to obtain the
required written consent to send faxex to my customers, vendors and real estate
colleagues in the timeframe set by the FCC. It will also be difficult for my local
bocard., state aesocciation, and national asecciation to =eek and obtain written consent
frem their respective membership in leszs than thirty days, in order to prevent an
interruption in their ability to fax important information about upcoming conferences,
promotions and other eventas. Az a REALTOR® member, I rely on this timely and
effectlve means of comminication. It ls unreasonable to think that an association can
seek and obtain ccneent from almoet 1 million membere by August 25, 2003 .

Today, there are over 2z million U.S. homeg in the =ales pipeline. Communicating wvia
facsimiles i=s instrumental to ensuring a timely and successful transacticn. An
effective date of August 25, 2003, can potentlally delay the majority of these
transactions. To secure the appropriate written consent will significantly impaot
homebuyers and home sellerz ability to move promptly in highly competitive housing
markets. It will take time to adapt to this new requirement; busginesszes will have to
amend current practices to gain this new consent from consumers and vendors.

It ie in thie regard that I urge the FCC to stay the effective date of the
unanticipated and unprecedented fax rules for one year so that the required written
consent form can be incorporated into the annual dues billing cycle. This is the most
effective method for providing express written consent to NAR and my state and lecal
REALTOR® assoclations. The stay is alsoc essential in order to institute the required
compliance procedures for fax communicatione with my cliente and other businesses to
ensure minimal disruptions in real estate transactions.

Thank you for your attention and consideration in this matter.
Singerely,
Linda Heiser

12004 58th Avenue, SW"
Lakewood, WA 98499
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Auqust 07, 2003
Dear Ms. Marlene 5. Dortoch:
RE: (G Docket No. 02-278

As member of the NATIONAL ASSOCIATION OF REALTORS® (NAR), I am writing to convey my
wholehearted support for NAR & Requeet for Emergenoy Stay of Faosimile Advertisement
Rules in the above referenced docket. The FCC s unexpected decizion to remove the
established businegs relationsghip exception from the ungzolicited fax advertizements
rules severely interferes with my day-to-day business as a real estate profesaional.
Furthermore, the rules hinder the types of communication that my national. state and
local REALTOR® asecciatione routinely send via faoeimile, including information on
conventions or centinuing education classes., which is a benefit that I expect as a
dues paying member.

NAR in its Request for Emergency Stay of Facsimile Advertisement Rules has cutlined
the detrimental impact that these ruleas will have on its over 900,000 members and on
the operations of over 3.5 million procfessionals in the real estate industry. I echo
NAR e pesition and emphaeize that it will be extremely diffioult to obtain the
required written consent to send faxes to my customers, vendors and real estate
colleagques in the timeframe zet by the FCC. It will also be difficult for my local
board, state assocciation, and national assooiation to seek and obtain written consent
from their respective membership in less than thirty days, in order to prevent an
interruption in their ability to fax important information about upcoming conferences.
promotions and other events. As a REALTOR® member. I rely on this timely and
effective means of communication. It is unreaszonable to think that an association can
seek and cbtain consent from almost 1 million membere by August 25, 2003 .

Today, there are over 2z million U.S. homes in the szales pipeline. Communicating via
facaimiles ia instrumental to ensuring a timely and succesaful transaction. An
effective date of August 25, 2003, can potentially delay the majority of these
transactions. To secure the appropriate written conegent will significantly impact
homebuyeres and howe =ellers ability to move promptly in highly competitive housing
markets. It will take time to adapt to this new reguirement; buszinesses will have to
amend current practices to gain this new consent from consumers and vendors.

It ig in this regard that I urge the FCC to stay the effective date of the
unanticipated and unprecedented fax rules for one year seo that the required written
congent form can be incorporated into the annual dues billing cyele. This is the most
effective method for providing express written consent to NAR and my state and local
REALTOR® associations. The stay is also essential in order to institute the required
compliance procedures for fax commynicatione with my oliente and other busineezes to
ensure minimal disruptions in real estate transactions.

Thank you for your attention and consideration in thia matter.
Sinoerely.

Alex Etevenson

Mr.

2905 Dahlgreen Road
Raleigh, RC 27615-4084
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August 06, 2003
Dear Me. Marlene S. Dortoh:

RE: G Docket No. 02-278

As member of the NATIOHAL ASSOCIATION OF REALTORS® (NAR), I am writing to convey my
wholehearted support for NAR e Request for Emergency Stay of Faosimile Advertisement
Rules in the above referenced docket.. The FCC s unexpected decision to remove the
established business relationship exception from the unszolicited fax advertisements
rules severely interferes with my day-to-day business as a real estate professional.
Purthermere, the rules hinder the types of communicaticon that my national., state and
local REALTOR® aszociations routinely send via faosimile, inoluding information on
conventions or continuing education classes, which is a benefit that I expect as a
duee paying member.

NAR in its Request for Emergency Stay of Facsimile Advertizement Rulee has outlined
the detrimental impact that these rules will have on itz over 900,000 members and on
the operaticng of over 3.3 million professionals in the real estate lndustry. I echo
HAR e pceiticn and emphasize that it will be extremely difficult to obtain the
required written consent to send faxes tc my customers, wvendors and real estate
colleagues in the timeframe set by the FCC. It will also be difficult for my loeal
board, state association, and national aseociation to seek and obtain written coneent
from their regpective membership in less than thirty days. in order tec prevent an
interruption in their ability to fax important information about upcoming conferences.
promoticns and other events. As a REALTOR® member, I rely on thia timely and
effective means of communlcation. It is unreascnable to think that an association can
geak and obtain congent from almogt 1 million members by August 25, 2003 .

Today, there are over 2 million U.S5. homesg in the sales pipeline. Communicating via
facsimiles is instrumental to ensuring a timely and successful transaction. An
effective date of August 25. 2003, can potentlally delay the majerity of these
transactions. To secure the appropriate written coneent will significantly impact
homebuyers and home sellers ability to move promptly in highly competitive housing
markets. It will take time to adapt to this new requirement: businezszes will have to
amend current practices to gain this new consent from consumers and vendors.

It is in thie regard that I urge the FCC to stay the effeotive date of the
unanticipated and unprecedented fax rules for one year so that the required written
consent form can be incorporated into the annual dues billing eycle. This is the most
effeoctive method for providing express written consent to NAR and my state and local
REALTOR® associations. The stay is also essentlal in order to institute the required
compliance proceduree for fax communicatione with my olients and other businesses to
ensure minimal disruptions in real estate transactions.

Thank you for your attention and consideration in this matter.
Sincerely,
Martha Hawkins

301 N. Main Street
Salisbury., NC 28144-4301



Aug 87 2883 28:13:53 Via Fax -> FLCL/O0SEC 2824184187 1 TO Dear Ms. Marle Page BH1 Of 681

Augqust 06, 2003
Dear Me. Marlene S. Dortoh:

RE: CG Docket No. 02-278

As member of the NATIONAL ASSOCIATION OF REALTORS® (MAR)., I am writing to convey my
wholehearted support for NAR s Request for Emergency Stay of Faosimile Advertisement
Rules in the above referenced decket. The FCC s unexpected decision to remove the
established businegs relationszhip exception from the unsolicited fax advertisements
rules severely interferes with my day-to-day business as a real estate professional.
Furthermore. the rules hinder the types of communicatien that my national, state and
local REALTOR® aescciations routinely send via faceimile, inocluding information on
conventions or continuing education classes, which is a benefit that I expect as a
dues paying member.

NAR in its Request for Emergency Stay of Facsimile Advertisement Rule=z has outlined
the detrimental impact that these rules will have on its over 900,000 members and on
the operations of over 3.3 million professional=s in the real estate industry. I echo
HAR & positicn and emphasize that it will be extremely difficult to obtain the
required written consent to send faxes to my customers, vendor= and real estate
colleaques in the timeframe set by the FCC. It will also be difficult for my local
board, state assooiation., and national aesocoiation to seek and obtain written consent
from their respective membership in less than thirty days, in order to prevent an
interruption in their ability te fax important information abecut upcoming conferences,
promotiona and other eventa. As a REALTOR® member, I rely on this timely and
effective means of communication. It 1= unreasconable to think that an association can
geek and obtain conegent from almcet 1 million members by August 25, 2003 .

Today. there are over 2 million U.S. homeg in the salez pipeline. Communicating via
facasimiles is instrumental to ensuring a timely and succeasful transaction. An
effective date of August 25, 2003, can potentially delay the majority of these
transactions. To secure the appropriate written oconsent will significantly impact
homebuyers and home sellers ability to move promptly in highly competitive housing
markets. It will take time to adapt to this new requirement; businesses will have to
amend current practices to gain this new consent from consumers and vendors.

It ie in this regard that I urge the FCC to stay the effective date of the
unanticipated and unprecedented fax rules for one year so that the required written
conzent form can be incorporated into the annual dues billing cycle. This is the most
effective method for providing express written consent to NAR and my state and local
REALTOR® as=oclations. The stay is alzo essential in order toc institute the required
compliance procedures for fax communications with my clients and other businesses to
ensure minimal disruptions in real estate transactions.

Thank you for your attention and consideration in this matter.
Sincerely.,
Laura Deel

71050 Van Dyke
Romep, MI  48065-3898
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Auqust 07, 2003
Dear Ms. Marlene 5. Dortch:
RE: CG Docket No. 02-278

As member of the NATIONAL ASSOCIATION OF REALTORS® (NAR). I am writing to convey my
wholehearted eupport for NAR = Request for Emergency Stay of Faosimile Advertirement
Rulee in the above referenced docket. The FCC s unexpected decision to remove the
established busineszsz relaticnship exception from the unsolicited fax advertisements
rules severely interferes with my day-to—day business as a real estate professional.
Furthermore, the rules hinder the types of communicaticn that my national, state and
local REALTOR® assooiations routinely send via facsimile, including information on
conventions or continuing education classes, which is a benefit that I expect as a
dues paying member.

HAR in its Request for Emergency Stay of Facsimile Advertisement Rules has ocutlined
the detrimental impact that these rules will have on ita over 900,000 members and on
the operations of over 3.5 million professgionals in the real estate industry. I echo
HAR £ position and emphasize that it will be extremely diffioult to obtain the
required written consent to send faxez to my customer=, vendors and real estate
colleagues in the timeframe set by the FCC. It will also be difficult for my local
board, state assooiation, and national association to seek and obtain writtern consent
from their respective membership in less than thirty days. in order to prevent an
interruption in their ability to fax important information about upcoming conferences,
promotions and other events. As a REALTOR® member, I rely on this timely and
effective means of commnication. It is unreasonable to think that an agsociation can
seek and obtain consent from almoet 1 million membere by August 25, 2003 .

Teday. there are over 2 million U.S. homeg in the zales pipeline. Communicating wia
facsimiles is instrumental to ensuring a timely and succeasful transaction. Aan
effective date of August 25, 2003, can potentially delay the majority of thege
transaocotions. To secure the appropriate written consent will eignificantly impaoct
homebuyers and home =ellers ability te move promptly in highly competitive housing
markets. It will take time to adapt to this new requirement; busineszzes will have to
amend current practicea te gain this new consent from consumers and vendors.

It ie in thie regard that I urge the FCC to stay the effeotive date of the
unanticipated and unprecedented fax rules for one year so that the required written
consent form can be incorporated into the annual dues billing cycle. This is the most
effective method for providing expreas written consent to NAR and my state and local
REALTCR® associaticns. The stay is alsc essential in order to institute the required
compliance procedures for fax communications with my oliente and other busineseser to
ensure minimal disruptions in real estate transactions.

Thank you for your attention and consideration in this matter.
Sinoerely,
Fred Riley

17351 Buena Vista Ave
Sonoma, CA 95476-3493



